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Policy 
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Policy Statement 

The Town of The Blue Mountains welcomes and encourages sponsorships and advertising 
undertaken to assist in the provision of Town services and projects. All sponsorships and 
advertising shall be consistent with the Town’s vision, mission and values and will not 
compromise or contradict any By-law or policy of the Town, or reflect negatively on the Town’s 
public image. All sponsorship and advertising agreements shall be established in a manner that 
ensures access and fairness, and results in the optimal balance of benefits to the Town and the 
community. 

Purpose 

The purpose of the policy’s parameters and guidelines is to safeguard the Town’s corporate 
values, image, assets, and interests while increasing the opportunities for revenue generation. 

Application 

This policy applies to all relationships between the Town and businesses, organizations and 
individuals that contribute either financially or in-kind to Town programs, services or facilities in 
return for recognition, public acknowledgement or other promotional considerations. The policy 
applies to the following: 

• Program and special event sponsorship 

• Naming/renaming of Town property, buildings, and structures 

• Paid advertising on Town property, at Town events, and in Town publications 
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This policy applies to all Town employees. 

Definitions 

None 

Procedures 

All sponsorship and advertising agreements must comply with federal and provincial statutes, 
municipal By-laws, and the standards set out by the Canadian Advertising Standards Council. 

The following conditions apply when establishing sponsorship and advertising relationships: 

• The Town will maintain control over the planning and delivery of sponsorship activities. 

• Agreements shall not in any way invoke future consideration, influence, or be perceived 
to influence the day-to-day business of the Town. 

• The relationship must not cause a Town employee to receive any product, service or 
assets for personal gain or use. 

• Advertising devices must not impact the quality and integrity of the Town’s properties, 
buildings, streetscape, and provide no added risks to safety. 

• The advertisement of a product or service does not act as the Town’s endorsement of 
any one product or service over another. 

The sponsorship and advertising opportunity should be appropriate to the target audience. 

Restrictions for Sponsorship and Advertising 

The Town will not solicit or accept sponsorship or advertising from companies whose reputation 
could prove detrimental to the Town’s public image and/or whose main business is derived 
from: 

• The sale of tobacco 

• Pornography 

• The support of, or involvement in the production, distribution, and sale of weapons and 
other life-threatening products 

The Town will not allow advertising or sponsorship that: 
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• Conveys a negative religious message that might be deemed prejudicial to religious 
groups 

• Promotes alcohol and other addictive substances, at venues geared primarily to children 

• Presents demeaning or derogatory portrayals of individuals or groups or contain 
anything, which, in light of generally prevailing community standards, is likely to 
cause deep or widespread offence 

The Town may, at its discretion, bring any proposals to Council for their approval even if they do 
not meet the guidelines of this policy. Council may also consider any proposal or direct staff to 
pursue any opportunities for sponsorship and advertising that do not strictly adhere to this 
policy. 

Solicitation and Allocation of Sponsorship and Advertising Opportunities 

As a general rule, the following sponsorship and advertising opportunities should be a priority: 

• Opportunities that will offer a significant corporate profile 

• Agreements of a lengthy duration (3 years and beyond) 

Unsolicited sponsorship and advertising proposals received by the Town will be reviewed and 
evaluated by the relevant program director as per the provisions of the policy. 

All sponsorship and advertising agreements shall be evaluated by staff on an annual basis to 
determine continued benefit. 

The Town reserves the right to terminate an existing sponsorship or advertising agreement 
should conditions arise that make it no longer in the best interests of the Town. 

Exclusions 

This policy does not apply to campaign financing. Candidates for office shall abide by the 
Municipal Elections Act. 

References and Related Policies 

Code of Conduct for Members of Council (POL.COR.07.07) 

Policy for Naming and Renaming of Town Parks, Open Space, Trails, and Facilities 
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Consequences of Non-Compliance 

Non-compliant Town employees will be referred to this Policy (POL.COR.12.14). 

Review Cycle 

This policy will be reviewed bi-annually by the Senior Management Team for report to Council in 
open session. 


	Policy
	Policy Statement
	Purpose
	Application
	Definitions
	Procedures
	Restrictions for Sponsorship and Advertising
	Solicitation and Allocation of Sponsorship and Advertising Opportunities

	Exclusions
	References and Related Policies
	Consequences of Non-Compliance
	Review Cycle


